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Learn more>

We did it…. again! 

For the second year in a row, Copenhagen has 

been named the world's most liveable capital. 

Perhaps because we invite visitors to explore 

local communities and not only come here, but 

become here.

Book your next stay at one of our hotels on 

www.arp-hansen.dk

#arphansenhotelgroup #copenhagen 

#visitcopenhagen #wonderfulcopenhagen

You can incorporate the brand 

stand into a caption or body 

copy like this:

We did it…. again! 

For the second year in a row , Copenhagen has been 

named the w orld's most liveable capital … See more

HVORDAN BRUGES BRAND 

STAND HVIS DU ER 

PARTNER



Learn more>

One hill of reason 

Amager Bakke is not just an incineration plant 

equipped with a dry ski hill with 3 slopes, a 

climbing wall, jogging paths and a café. It's also 

one more reason to visit Copenhagen.

Come see Amager Bakke and the rest of our 

beautiful capital.

#amagerbakke #copenhill #copenhagen 

#visitcopenhagen #wonderfulcopenhagen 

#becomehere

You can use the brand stand as a 

hashtag (#becomehere) like so:

(When using the brand stand as a 

hashtag, we prefer that you use 

#becomehere, not the brand stand in its 

entirety.)

One hill of reason 

Amager Bakke is not just an incineration plant 

equipped w ith a dry ski hill w ith 3 slopes, … See more

HVORDAN BRUGES BRAND 

STAND HVIS DU ER 

PARTNER



Learn more>

The architectural legacy in Copenhagen is 

strong and all-pervading.

But don't take our word for it - visit us and see it 

for yourself. We offer guided tours where you 

can experience both historic and modern 

architecture.

We love to have visitors come experience our 

capital.

And we invite them to not only come here, but 

become here.

Buy tickets here (link)

#danisharchitecturecenter #copenhagen

#visitcopenhagen #wonderfulcopenhagen 

#becomehere

Or do both (caption/body copy 

and hashtag) like so:

The architectural legacy in Copenhagen is strong and 

all-pervading.

But don't take our w ord for it - visit us … See more

HVORDAN BRUGES BRAND 

STAND HVIS DU ER 

PARTNER
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https://www.wonderfulcopenhagen.dk/wonderful-copenhagen/om-os/koebenhavns-nye-brand?time=1701270569






Copenhagen is a capital that is built and 

designed for living. On 2024 Copenhagen 

Marathon route, you'll get to experience it up 

close. See what a group of Danish architects 

consider the city's best – we're confident it can 

help you momentarily forget your achy legs.

#cphmarathon #copenhagen

#visitcopenhagen #wonderfulcopenhagen 

#becomehere

SOME
EKSEMPEL 1

Kampagne på sociale medier. 

Fokus på eksisterende materiale, som 

WoCo har udarbejdet. 

Fokus på byen, anbefalinger og løb som 

er centrale elementer. 

ARCHITECTURE

& DESIGN



SOME
Eksempel 2

Vise at CPH Marathon er mere end løb.

Blive i byen flere dage. 

Do your legs

deserve

a day off?

CULTURE

& ART

Check out this

guide to culture

in Copenhagen

and beyond.



Add a dash of family fun to your CPH Marathon 

weekend with CPH Mini Marathon The 

family-friendly run takes place the day before 

the marathon, May 4th 2024, offering a 1 or 2 

km route suitable for all ages and skill levels. 

Let the kids set the pace and enjoy a 

memorable run through the heart of 

Copenhagen. Secure your spots now for a fun 

way to warm up before the big run! 

#CPHMiniMarathon #becomehere

#cphmarathon #copenhagen

#visitcopenhagen #wonderfulcopenhagen 

#becomehere

SOME

Add a dash of family fun to your CPH Marathon 

w eekend with CPH Mini Marathon … See 

more

Eksempel 3

Familieaktivitet

OUTDOOR

CITY LIFE



Carbing up?

We love New Nordic cuisine, but let's admit it: You’ll never find 

a better reason to dive into Copenhagen's thriving Italian 
culinary landscape. Check out our guide to local gastronomy. 

Perhaps you’ll develop as taste for Copenhagen.

EKSEMPEL 1

NYHEDSBREV

GASTRONOMY

We can’t wait to see you

Welcome to the Copenhagen Marathon family. On May 5th 

2024 you’ll be running through the heart of Copenhagen, where 
every cobblestone tells a story. But your journey doesn’t have 

to end at the finish line. Read on for inspiration on how to 

experience the city like a temporary local. Or as we say: 
Don’t just come here. Become here.

Sendes til løbere, der netop har registreret sig.

Elementer fra kernefortælling er implementet 

fx ”temporary local” og ”Don’t just come here. 
Become here.

Fokus på oplevelser i byen.

Direkte link til Visit Copenhagen site .



Celebrate like a local

Regardless of whether you placed first or last, you've earned 

the right to celebrate a race well-run. Might we suggest a 
victory lab in our clean harbour? Check out our guide to 

outdoor city life in Copenhagen and experience the capital like 

a temporary local.

EKSEMPEL 2

NYHEDSBREV

Sunday is the big day

We know you've come to run, but while you're here, also take 

the chance to use the city like a local. Participate in city life, 
dine, experience, and live like a temporary Copenhagener. Or 

as we say: Don’t just come here. Become here.

OUTDOOR

CITY LIFE

Sendes til løbere dagen før maraton.

City life.

Samarbejde med byens aktører om 

aktivering til vores løbere, så de føler sig 
ekstra godt taget imod. 
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