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Hvad har fyldti 20232

Genstarteturismen
Udvikling af et nyt Copenhagen-brand

Mange internationale kampagner og
contentproduktion

Hovedstaden har veeret verdens arkitekturar
Samarbejde med Caroline Wozniacki
Spredningskampagne

Stor interesse fra mange ledende internationale
medier
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Outdoor Architecture
city life & design




HVILKET ORD

BESKRIVER BEDST
KOBENHAVN FOR
DIG?




MENTI.COM
6788 7060



Join at menti.com |use code 6788 7060

Hvilket ord beskriver bedst Kebenhavn for dig?
/ responses

masser af vand

0

e WOW

% skon haha
§ hyggelig
3

 Mentimeter



04-12-2023

AGENDA

09:00-09:15

09:15-10:10

10:10-10:25
10:25-10:45

10:45-11:15

11:15-11:30

11:30-12:00

WONDERFUL k
COPENHAGEN
Velkommen

v. Kommunikationsdirektor, Rikke Holm Petersen, WOCO

Kgbenhavns nye brandfortaelling inkl. casestories

v. Ann-Kristin Foss, Anders Helsager Pedersen, Jonas
Lavschall-Wedel, WOCO & Cecilie Lusty, Sparta Atletik & Lob

Pause

Hvilke fortzllinger om Hovedstaden trender hos
den internationale presse?

v. International Presse- og KommunikationschefJonas
Lovschall-Wedel, WOCO

Status pa turismen i Hovedstaden &
forventninger til 2024
v. Analysechef Lone Alletorp Callard, WOCO

Afrunding

v. Kommunikationsdirektor, Rikke Holm Petersen, WOCO

Oplev de smukke sale i Carl Jacobsens originale
Glyptotek: Hor anekdoter fra dengang samt om
mulighederne i huset i dag
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= Baggrund

= Brandstand

* Film
AGENDA * Playbook

= Aktivering

= Partners

= Toolbox



BAGGRUND
FOR NY
FORTAZALLING OM
KOBENHAVN
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- « Covid19, energikrise, krig i
NY VERDENS Europa, gskonomisk recession
|
SITUATION '

* Genstarte turismen
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Strategier & analyse

Konkurrentanalyser

Turister

Stakeholders




STRATEGISK
BRANDFOKUS
BAREDYGTIGHED
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DON'T JUST COME

. visit
copenhagen




BRAND-DNA

Foundation
What is
ingrainedin
everything
we do

Brand

Brand stand

Our promise
to visitors

Strengths
What makes
Copenhagen

stand out

Proof points
What proves
our strengths

Principles
Supporting
sustainable

behaviour

Capacities
Provided
abilitiesand
resources

DON'T JUST COME HERE. BECOME HERE.

copenhagen

Gastronomy

International

Local produce

High quality

Ethics & equality

Outdoor
city life

Bike culture

Harbour

environment

Clean city

Green areas

Seasonal spread

Welfare

BTC

Work Life balance

Architecture
& design

Urban planning

Mix between
old and new
architecture

Design

Sustainable
building

Healthcare
system

Culture & art

Royalty

Museums

Shopping

Attractionsand
monuments

Sustainability

Geographical spread

Accessibility

Safety

English-
speaking

Life science/
Health

Diabetes

Neuroscience

Fertility

Trust & honesty

BTB

WONDERFUL
COPENHAGEN

Technology

Artificial
intelligence

Software

development

Fintech

Green

transformation

Wind & Water

Waste
management

Transportation

Sustainable behaviour

Education &
professionalism

Hotels & Venues
quality
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ACCESSIBILITY
& SUSTAINABILITY

Eogenhepes

TONE OF VOICE

IMAGE
EXAMPLES

B vestmsnons

ARCHITECTURE
AND DESIGN

OWNED MEDIA
IMAGES

ARCHITECTURE"
&/DESIGN
I

ToURIST
ACTIVATION

PHOTO
REFERENCES

> orsanons

OUTDOOR
CITY LIFE

OWNED MEDIA

TONE OF VOICE
HUMAN

m
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HONEST

PUNCHY

it
copeian

COPENHAGEN IS A BREATH
OF FRESH AIR

GASTRONOMY

IMAGE
EXAMPLES

EDITING IMAGES

To in our

enpcrngan

tone our ims;

highlights

4To

us expression, we do not tilt

CULTURE
SOCIAL MEDIA & ART




NY VISUEL
IDENTITET
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COosYy
COCKTAILS
CANALS
COOLNESS

COMFORT
CULTURE

2 VESTERBRO '
®
]
LY

it
copenhagen

1

DON'T JUST DON'T JUST
COME HERE.

BECOME HERE.

A

COsY
COCKTAILS
CANALS

CUISINE
COMFORT
CULTURE

visit
copenhagen




CAZALS

COMFORT

BECOME
HERE.

wonderful
copenhagen

COCKTAILS o

isit

copenhagen

DON'T JUST
COME HERE.

CUISINE BECOME HERE.

DON'T JUST DON'T.OUST
COME HERE. COME HERE. | &a ‘
BECOME HERE. m COME!HERE. ot ; =

O copenhagen 2he copenhagen 2hr i i« C
o= .

MEET Sl P - T cosy

GLYPTOTEK ' : ' & - COOLNESS

ety = = b b COMFORT
DON’T JUST ‘:Ziﬁ;ﬁeéiil’pizi“f;f gn:r:: S : \ fi 3 g g 0 : / - ¥ cu LTURE
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COME HERE.
BECOME
HERE.

visit
copenhagen

el b P | COCKTAILS
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Anders Helsager Pedersen, Senior Campaign Manager

EKSEMPLER
PA AKTIVERING
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International
markedsfgring

Alle kreativer er bygget op omkring det nye
brand

Kernefortaellingerne,aagte oplevelserog en
divers by

1. Saesonspredning
2. Geografiskspredning

3. Beeredygtigadfaserd




me— DON'T JUST COME HERE. BECOME HERE.
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Gastronomy Dytd:_mr Archlte::ture : Culture & art
city life = & design
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USA sensommer-
kampagne 2023

Markedsfgringaf Kgbenhavniamerikanske
storbyer med direkte flyruter

Amerikanerne har generelt'lavt kendskab'til
Kgbenhavn-derfor gik vi alternative veje

Malgruppen for Kgbenhavn:
- Amerikanere +35ar
- Hgjt uddannede og mellem-hgjindkomst

- Interessefor Europa og storbyferie
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CAROLINES’
COPENHAGEN

CETABITE
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WONDERFUL

04-12-2023 COPENHAGEN

CAROLINE WOZNIACKI

HOW TO
COPENHAGEN

n  CopenhagenBeyond  Copenhagen Carc &

Kampagne °°pev'i‘?gee" See at & dri ty areas Planning Copenhagen Beyond My Trip Q G
elementer

a
Copenhagen > Activities > How to Copenhagen the Wozniacki way ‘

|

|

Photo: Luk d
Get closer to the Danish capital with Denmark’s queen of tennis,

Caroline Wozniacki, as she and her husband, former NBA player
David Lee, share their interpretation of HOW TO COPENHAGEN.

ff & O 3 0O

Home Friends Watch Marketplace Motifications Menu



04-12-2023

— USA TODAY o I
= @uar Mome NFL MIB NBA NHL Golfweek SuperBowl

US Open 2023: Caroline Wozniacki is returning to Grand Slam tennis
three years after retiring

BRIAN MAHONEY | AP

NEW YORK (AP) — Caroline Wozniacki didn't even know where her rackets were.

Print subscriptions

Support the Guardian

B Fund independent journalism with €5 per month

Culture Lifestyle More

© s ‘Proud’ Caroline Wozniackiback on
tour and looking to get better

BET ON THE US OPEN
LAIM YOUR OPEN
ACCOUNT OFFER

s B

fire at the US Open

CLAMYOUR ¢
ccou!
OPENACKS

Signin Searchjobs U, Search  International edition

gy

The,.
Guaredlan

Caroline Wozniacki is back -- and on

The Washington Post

Caroline Wozniacki vs. Petra Kvitova at
U.S. Open isn't just a blast from the past

After summer comeback, Wozniacki
confident best is yet to come

Forbes

Caroline Wozniacki’s
Comeback Feels Right On Time
At The U.S. Open

Tim Ellis Contributor m

Caroline Wozniacki's comeback has worked a treat even if this is as good

After a three-and-a-half-year hiatus, Wozniacki hit the ground
running, jumping and beaming into the last 16 at the U.S. Open. Anin

form Coco Gauf was a step too far - ju

but the Dane star negotiated
the first business week back in the big time as if she had never been

away

Waozniacki has unlearned nothing with her racquet since retiring just
before COVID burst the tennis touring bubble. Sometimes a second life
at the old job works a treat. It's all about timing. To walk straight back

into Flushing Meadows with that self-belief is something else.

NewsBVimo - St ThWIA - WIATV Q

CAROLINE WOZNIACKS

ro0t 1 gt Bk onthe oy

By Jub ERaba Pt

Caroline Wozniacki makes US Open comeback — with two
young children and husband by her side

Q0 Sports fooat Tenms Goff Motorsport USSpors Olympics Climbing Esports  Hockey

Caroline Wozniacki makes winning return to
tennis after three-year absence

NEW YORK  toow  weanen

Spots .« Temnis

WONDERFUL
COPENHAGEN

WOZNIACKI HAR SKABT
OPMARKSOMHED!

aEA 2o Wt Mem St e wede Te R
SPORT

Home | Foatball | C:

Formeda 1 | Rugby

US Open 2023 results: Caroline Wozniacki wins, Coco
Gauff and Iga Swiatek also through

W W W W W ~

Caroline Wozniackirolls on toround of
16 after beating Jennifer Brady
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Run here. Become here

Til Copenhagn Half Marathon udviklede WoCo
med Sparta en raekke initiativer:

Kampagnefilm

- Runner'sguide to architecture
Infostandereved afhentningszoner
- Fokus pa Kgbenhavns arkitektur
En stor gate med Kgbenhavn brand

- Run here- Become here
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HVORDAN KAN |
TAPPE IND |
KOBENHAVNS NYE
FORTALLING?
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HVORDAN BRUGES BRAND
STAND HVIS DU ER
PARTNER

EKSEMPEL 1

13.019 - ol = @

facebook + Q ©

W Arp-Hansen Hotel Group er | Kebenhavn.
19. juni 2022 - @

We did it.... again! =
For the second year in a row , Copenhagen has been
named the w orld's most liveable capital ... See more

10 kommentarer 6 delinger

o =

WONDERFUL
COPENHAGEN

You can incorporate the brand
stand into a caption or body
copy like this:

We did it.... again!

For the second year in a row, Copenhagen has
been named the world's mostliveable capital.
Perhaps because we invite visitors to explore
local communities and notonly come here, but
become here.

Book your next stay at one of ourhotels on
www.arp-hansen.dk

#arphansenhotelgroup #copenhagen
#visitcopenhagen #wonderfulcopenhagen



HVORDAN BRUGES BRAND
STAND HVIS DU ER
PARTNER

EKSEMPEL 2

13.014 - all = @

facebook

Q CopenHill Urban Mountain eee ]
1. okt. - &

One hill of reason ¥
Amager Bakke is not just an incineration plant
equipped w ith adry ski hill with 3 slopes, ... See more

10 kommentarer 6 delinger

'8 & =

WONDERFUL
COPENHAGEN

You can use the brand stand as a

hashtag (#becomehere) like so:
(When using the brand stand as a

hashtag, we prefer that you use
#becomehere, not the brand stand in its

entirety.)

One hill of reason ¥

Amager Bakke is not justan incineration plant
equipped with adry ski hillwith 3 slopes, a
climbing wall,jogging paths and a café. It's also
one more reason to visit Copenhagen.

Come see Amager Bakke and the restof our
beautiful capital.

#amagerbakke #copenhill #copenhagen
#visitcopenhagen #wonderfulcopenhagen
#becomehere



HVORDAN BRUGES BRAND
STAND HVIS DU ER
PARTNER

EKSEMPEL 3

13.019 - ol T @

¢ Q VisitCopenhagen »

Home  About Reviews Photos Videos Pg

facebook + Q ©

Dansk Arkitektur Center - DAC
30. sep. 2022 - &

The architecturallegacy in Copenhagen is strong and
all-pervading.
But don't take our word for it - visitus ... See more

www.visitcopenhagen.com

" OO 306 10 kommentarer 6 delinger

Home Friends Watch Marketplace Notifications Menu

WONDERFUL
COPENHAGEN

Or do both (caption/body copy
and hashtag) like so:

The architectural legacy in Copenhagenis
strong and all-pervading.

But don't take our word for it - visitus and see it
for yourself. We offer guided tours where you
can experience both historicand modern
architecture.

We love to have visitors come experience our
capital.

And we invite them to not only come here, but
become here.

Buy tickets here (link)
#danisharchitecturecenter #copenhagen

#visitcopenhagen #wonderfulcopenhagen
#becomehere
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Muligheder

Lgbeklub
Vinterbadning
Yogahold
Picnic

Lokale guide

Etc.
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DON'T JUST COME HERE.
BECOME HERE.

Partner-toolbox

« Brandforteelling og guidelines for brug

« Kgbenhavnsfire styrkepositions-

| = | == - forteellinger, herunder konkrete proof

— — - points:
e e EEE e RS ok - Gastronomy
QQQQQQQQQQ — T T SR [ TR « Outdoor city life

e S A TS gty = e « Architecture & design

e Culture &art
WORDING THAT PARTNERS CAN USE
« Seaetninger/formuleringer
e - Partnercases med eksempler
« Billedbank

e Film



ager  Mogerogkordereecer  Cruse

Pertnerckaber  Viden  \Veerktoler FPrexe  Genopretringsplamen

Don't Just Come Here. Become Here.

Her kan | finde inspiration og guidelines til, hvordan | som
partnere kan bruge Kobenhavns nye brandforteelling i egen
markedsforing og bidrage til at styrke fortzellingen om
Kobenhavn. (5 vssen o Daimes

Partner Playbook

Brandfilm

Mediearkiv

Partnersite

wonderfulcopenhagen.dk/

copenhagenbrand



https://www.wonderfulcopenhagen.dk/wonderful-copenhagen/om-os/koebenhavns-nye-brand?time=1701270569
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Cecilie Lusty, Brand, Sponsor. &

Markedsf¢r|ngsansvarllg, Sparta A‘f |k og
S
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MULIGHED

CPH MARATHON NY BRANDIDENTITET MED
BYEN SOM KERNEINDSIGT

STOR VEKSTMULIGHED INTERNATIONALT

MALGRUPPEN VALGER CPH MARATHON
PRIMAEART PA GRUND AF BYEN

UDFORDRING

HVORDAN KAN VI BRUGE BYEN MERE | VORES

MARKEDSF@RING? Sa ,",u/f/// s A
o . A//‘// 1!/”' l'

BYEN ER | FOKUS | KOMMUNIKATIONEN

SAMARBEJDE MED WOCO OM
MARKEDSF@RING AF EVENTET
INTERNATIONALT KOMBINERET MED DERES
BRANDFORTALLING OG VORES




ARCHITECTURE
& DESIGN

SOME

EKSEMPEL 1
Kampagne pa sociale medier.

Fokus pa eksisterende materiale, som
WoCo har udarbejdet.

Fokus pa byen, anbefalinger og lgb som
er centrale elementer.

13.019 - ol = @

facebook + Q

Copenhagen Marathon
24. oktober kl. 11.51- @
Copenhagenisacapital that is built and

designedforliving. On 2024 Copenhagen
Marathon route,youl'll... See more

10 kommentarer 6 delinger

o

WONDERFUL
COPENHAGEN

Copenhagen s a capital thatis built and
designed forliving. On 2024 Copenhagen
Marathon route, you'll get to experience it up
close. See what a group of Danish architects
considerthe city's best— we're confidentit can
help you momentarilyforget your achy legs.

#cphmarathon #copenhagen
#visitcopenhagen #wonderfulcopenhagen
#becomehere
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COPENHAGEN

si0 INNENNNNNI ¥ i.

CULTURE
& ART

SOME

Eksempel 2
Vise at CPH Marathon er mere end Igb.

Blive i byen flere dage.

4
!mtpenhagen




OUTDOOR
CITYLIFE

SOME

Eksempel 3

Familieaktivitet

WONDERFUL
COPENHAGEN

13.019 - ol = @

facebook + Q ©

Copenhagen Marathon
24. oktober kl. 11.51- @
Add adash of family fun to your CPH Marathon

w eekend with CPH Mini Marathon fe= s ... See ==2zax  Add a dash offamily fun to your CPH Marathon
weekend with CPH Mini Marathon & @1 The

family-friendlyrun takes place the day before
the marathon, May 4t 2024, offeringa 1 or 2
km route suitable forall ages and skill levels.
Let the kids setthe pace and enjoya
memorable run through the heartof
Copenhagen. Secure your spots now fora fun
way to warm up before the big run! ‘@&
#CPHMiniMarathon #becomehere

#cphmarathon #copenhagen
#visitcopenhagen #wonderfulcopenhagen
#becomehere

10 kommentarer 6 delinger

B O =



GASTRONOMY

NYHEDSBREV

EKSEMPEL 1

Sendes til Iabere, der netop har registreret sig.

Elementer fra kerneforteelling er implementet
fx "temporary local” og "Don’t just come here.
Become here.

Fokus pa oplevelser i byen.

Direkte link til Visit Copenhagen site .

We can’t waitto see you

Welcome to the Copenhagen Marathon family. On May 5th
2024 you'll be running through the heart of Copenhagen, where
every cobblestone tells a story. But your journey doesn’t have
to end at the finish line. Read on for inspiration on how to
experience the city like a temporary local. Or as we say:
Don’t just come here. Become here.

Carbing up?

We love New Nordic cuisine, but let's admit it: You'll never find
a better reason to dive into Copenhagen's thriving Italian
culinary landscape. Check out our guide to local gastronomy.
Perhaps you'll develop as taste for Copenhagen.

Read our guide

WONDERFUL™
COPENHAGEN

visit

hagen



OUTDOOR
CITY LIFE

NYHEDSBREV

EKSEMPEL 2
Sendes til Iabere dagen fgr maraton.
City life.

Samarbejde med byens aktagrer om
aktivering til vores lgbere, sa de faler sig
ekstra godt taget imod.

Sunday is the big day

We know you've come to run, but while you're here, also take

the chance to use the city like a local. Participate in city life,

dine, experience, and live like atemporary Copenhagener. Or
as we say: Don’t just come here. Become here.

Celebrate like alocal

Regardless of whether you placed first or last, you've earned
the right to celebrate a race well-run. Might we suggest a
victory lab in our clean harbour? Check out our guide to
outdoor city life in Copenhagen and experience the capital like
a temporary local.

Read our guide

WONDERFUL™
COPENHAGEN

visit

hagen



04-12-2023 WONDERFUL k
COPENHAGEN




PAUSE
VI ER TILBAGE 10:25
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