





How to read the tables and diagrams

The many tables and diagrams in the report are described in
terms of how the reader should understand, read and interpret
the more difficult tables and diagrams in the report.

Demography

Page 24-27: The diagrams show the share of all tourists in all
cities having ticked each of the specific answer possibilities
listed in the diagrams. The scale is a percent scale.

Page 28-31: The tables show the share of tourists divided by
city that ticked each of the specific answer possibilities. The
scale is a percent scale.

City rankings

Page 33, 38, 42, 46, 49: The diagrams show the share of all
tourists in all cities having ticked each of the specific answer
possibilities listed in the diagrams. The scale is a percent scale.

Page 34-37, 39-41, 43-45, 47-48, 50: The tables show the
share of tourists divided by city that ticked each of the specific
answer possibilities listed above the tables. The scale is a
percent scale.

Page 51: The diagram shows the satisfaction of all tourists in
all cities with the specific answer possibilities listed in the
diagram. The scale is from -2 (very dissatisfied) to +2 (very
satisfied).

Page 52-55: The tables show the satisfaction of all tourists
divided by city with the specific answer possibilities listed
above the tables. The scale is from -2 (very dissatisfied) to +2
(very satisfied).

Page 56: The diagram shows to what extent all tourists in all
cities value the cities on specific parameters listed in the
diagram. The scale is from 1 (the value fits the city to a low
degree) to 100 (the value fits the city to a high degree).

Page 57-59: The tables show to what extent all tourists
divided by city value the cities on specific parameters listed in
the diagram. The scale is from 1 (the value fits the city to a
low degree) to 100 (the value fits the city to a high degree).

Page 61: The diagrams show two things. The X-axis shows
the percentage of all tourists in all cities that indicated the
specific answer possibilities as one of their reasons or
motivations for going to the specific city. The Y-axis show the
average level of expectations being fulfilled (based on the
2.516 tourists who answered part Il of the questionnaire) on
a scale from —2 (much worse than expected) to +2 (much
better than expected).

Page 62-75: The diagrams show two things. The X-axis shows
the percentage of tourists divided by city that indicated the
specific answer possibility as one of their reasons to go or
motivations to experience for the specific city. The Y-axis
show the average level of expectations being fulfilled (based
on the 2.516 tourists divided by city who answered part Il of
the questionnaire) on a scale from —2 (much worse than
expected) to +2 (much better than expected).

Segments

Page 81-87, 97-99: The diagrams shows to what extent all
tourists divided by segments have answered to different
answer possibilities and parameters listed in the diagram.

Page 88, 96, 108: The diagrams shows the distribution of
segments divided by city.
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